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The Attention Time Index captures relative changes to consumer attention on ads over time.



Both February and March 2020 have remained over the baseline.



While attention on ads was up overall, some advertiser verticals fared better than others.



Different content categories / contexts have a distinct impact on the relative attention a brand receives.



The longer the content, the more engaged users are with advertising.



Attention on Personal Finance ads (such as credit cards, home loans, savings accounts) is soaring, driven by increased attention in contextual 
environments such Business, Lifestyle, Food & Drink and Sport.



Attention on Technology and Computing ads (such as carriers, mobile phones and cameras) was higher in contextual environments such 
Technology, Business & Finance and Sport.



Food & Drinks ads (quick service restaurants, alcohol, cereals, drinks etc) are being paid the most attention when delivered into Lifestyle, Food & 
Drink and Technology environments. 



Attention on ads from the Education vertical can be increased by appearing in Technology, Entertainment and Lifestyle environments.



Health & Fitness ads (exercise, gyms and wellness products) are seeing a low volume of consumer attention driven by less attention in News, 
Entertainment and Sports environments.



Shopping Ads (retail and consumer products) are seeing continued consumer attention with contextual placements across Business, Technology 
Lifestyle and News achieving the best results.



Attention on Automotive ads was highest in Business & Finance, Technology, Lifestyle and Sports environments.



Attention on Travel ads is low across most contextual environments but particularly Sports, Entertainment, Food & Drink and News.



Attention on Home & Garden ads (appliances, decorating etc) peaks primarily in Lifestyle, Entertainment and Food & Drink environments.



Lifestyle categories are the key drivers behind the increase in the Style & Fashion vertical, up +9%. Along with Tech also seeing +9% above the 
baseline.

Attention on ads for Style & Fashion (made up of clothing, jewellery and fragrances) was fuelled by increased attention in 
Lifestyle, Technology, Business & Finance, Entertainment and News environments.



Art & Entertainment ads (movies, home entertainment, streaming and events) experience the most attention in Lifestyle, Business & Finance  
and Technology environments. 



Attention on Sports ads is lowest in Business & Finance, Technology and News environments.



Ads for Law & Government are attracting more attention in Business & Finance, Technology and Sports environments.




